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If your home has central 
air conditioning, get paid 
to save energy this sum-
mer! Sign up for BELD’s 
SmartSavings program 
and score a $60 electronic 
gift card just for join-
ing—plus a $20 gift card 
for participating in Com-
munity Energy hours. All 
you need is an installed 
qualified smart thermostat 
device from Nest, Simple 
or Honeywell.

Community Energy hours 
help lower demand dur-
ing peak energy hours, 
like those hot afternoons 
when everyone’s cranking 
up their air conditioning. 
Smart thermostats help 
use less energy during 
those times by automati-
cally cooling your home 
ahead of time. You can 
expect up to 15 four-hour 
events like this each 
year—from noon to 7 
p.m., and only on week-
days. You can override 
your thermostat if you’re 
uncomfortable, and there’s 
no penalty for not partici-
pating in a program event.

For more details 
or to sign up, visit 

thesmartsavingsprogram.com

BELD’s 
SmartSavings 
pays you backIn the April edition of Bright Ideas we briefly 

touched on key elements driving change in the 
cable industry, one of which is programming 
fees. Here, we’ll dive deeper into who sets pro-
gramming rates and how this impacts the cost 
of your cable service.

Although there 
are more than 
200 cable chan-
nels available, 
there are just 
eight media con-
glomerates who 
control 90% of 
these channels. 
They own the 
channels, deter-
mine the content 
and set the rates 
that cable com-
panies must pay 
in order to offer 
them to customers.

On average each of these media giants owns 
approximately 15 channels. But only a hand-
ful offer value to most consumers. Unless 
you’ve studied our lineup closely, you may 
have never watched—or never even heard 
of—many of these networks. The media giants 
know this too, but they still want to ensure that 
their most unpopular channels are carried on 
cable systems across the country so they can 
continue to profit from them.

To make sure these smaller unknown net-
works continue to be carried, the media giants 
bundle them with their most popular net-

works and force cable companies to carry all of 
them. For example, ESPN and Disney Channel 
are leading networks, and therefore are worth 
paying for. But in order to get access to these 
popular channels, cable companies all over the 
country are forced to carry 14 other networks 
that are owned by Disney and ESPN Media 

networks. 
And we pay 
a significant 
amount for 
all these 
channels.

Ultimately 
it’s our cus-
tomers who 
pay the price 
for channel 
bundling and 
the resulting 
fees, and we 
acknowledge 

that your cable service has become more ex-
pensive over the past several years. Fortunately, 
with streaming services like Netflix, Amazon 
Prime, Philo or Sling TV, you have more af-
fordable choices when it comes to accessing 
the shows you want. And at BELD Broadband, 
we continue to invest in our network so you 
can stay connected and efficiently access the 
latest streaming content via our reliable Inter-
net service.

If you don’t currently subscribe to our broad-
band service—or you need to upgrade to ac-
commodate more devices or faster streaming 
in your home—call 781.348.BELD (2353) or 
visit beld.com for more information.

Cable TV: What does it really cost?
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BELD PAYMENT OPTIONS
Sign up for AutoPay 
at beld.com, or call 

781.348.1001 to make 
a one-time payment

PAYMENT LOCATIONS
150 Potter Road

Mon-Fri: 7:30 a.m.–4:30 p.m. 
Th: 7:30 a.m.–7 p.m. 

Drop boxes
Top of Potter Road
Beside Town Hall 

Cash accepted only at
South Shore Bank

1010 Washington St.
372 Washington St.

BROADBAND HELPDESK
Mon-Fri: 8 a.m.–6 p.m.

S-S & holidays: 8 a.m.–4 p.m.

COMMISSION MEETINGS
Public meetings are usually

held monthly. Call 
781.348.2353 or check 

www.beld.com
to confirm time and date. 

HOLIDAY CLOSINGS

Thursday, July 4
Independence Day
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The Community Board section of this newsletter provides free listings for events sponsored by local 
non-profit organizations. Information must be submitted by the 3rd of the month before the news-
letter is mailed—for example, the listing of an event scheduled for September 15 would appear in the 
August issue, the deadline for which would be July 3.

Celebrate summer with Beld:  Save the dates for these events
Summer is upon us and it’s time to start scheduling in some fun! Once again BELD will sponsor eight free evenings 
of music at Sunset Lake’s Whalen Gazebo. Shows run Tuesdays, 6-8 p.m., June 18 through August 6. Arrive early 
with your blanket or lawn chair for a shady spot and be entertained for FREE! Here’s this year’s schedule:

June 18   Studio Two Beatles tribute 

June 25   The Reminisants 
 Music from the ‘50s through the ‘90s 
July 2 Curragh’s Fancy Irish night

July 9 Mike Varraso and the Top Shelf 
 R&B, rock, soul and funk

July 16 Gainsville Road 
 Sounds of the ‘70s through today

July 23 Timmy 
 Brown 
 Band 

 Modern country

July 31 Dale and the Duds 
 Classic rock ‘n’ roll

aug 6 4EverFab  
 Beatles tribute

In the event of rain for any of these concerts, the show will be rescheduled for later in the week (see the sign at the 
main gate or visit braintreerec.com for details). Parking is limited at the beachfront, so if you can’t get into the 
Sunset Lake lot, please use the lots a short distance away in South Braintree Square.

Free
cookout!

7/23

Braintree Celebrates drive electric earth day
Braintree hosted an electric vehicle EVent Saturday, 
April 27, as part of the first ever national "Drive 
Electric Earth Day" campaign. Plug In America, Si-
erra Club, and the Electric Auto Association served as 
the national team supporting events throughout the 
country, which were designed to share information 
about electric vehicles during Earth Month.  

Braintree’s EVent at the Town Hall parking lot 
was an opportunity to learn 
from real 
electric ve-
hicle driv-
ers about 
the many 
advantages 
of driving 
electric. Local 
EV owners 
showed off 
their affordable 
plug-in electric 
vehicles including an all-electric Volkswagen e-Golf 
and the plug-in hybrid  Toyota Prius Prime, Chevy 
Volt and Ford C-Max Energi. Local dealers also 
brought vehicles including the all-electric Chevy Bolt 
and a Mitsubishi Outlander PHEV, an all-wheel drive 
plug-in hybrid compact SUV.  Some of these were 
available for onsite test drives and rides. 

EV owners shared their experiences with EVs and 
charging, and Braintree Drives Electric (BDE) EV 
Specialists provided information on BELD's incen-
tives for off-peak charging and for installing Level 
2 charging at home. 

Many attendees were interested in learning not 
only how driving an EV can help the environment, 

but also how it can help them save money on 
their daily drive. Driving an electric vehicle 
in Braintree is like paying the equivalent 
of just around a dollar a gallon for gaso-

line. Some of the owners’ vehicles had 
more than 100,000 electric 

miles with the 
batteries still 

going strong.

If you missed 
this EVent and 
want to know 

more about 
upcoming EV 
happenings in 

town, check out 
BraintreeDrivesElectric.com. BDE will also have 
an electric car in Braintree’s Independence Day 
parade June 29, and more EV events this summer 
and fall.


